
Concord University welcomes students 

to audition for the Bachelor of Science in 

Music Education and Interdisciplinary 

Studies Degrees.  Concord Uni-

versity Department of Music 

provides many challenges and 

opportunities for its students. 

The small class size and dedi-

cated faculty help prepare stu-

dents for the competitive music 

profession. Department of Music 

graduates have an outstanding 

job placement record and hold 

many important positions through-

out West Virginia and other states.  

Å Students are requested to prepare 2 

to 3 contrasting pieces.  

Å Vocalists are encouraged, 

but not required, to 

bring one selection in a 

foreign language.   

Å An accompanist will be 

provided. 

Å  In order to be consid-

ered for a scholarship 

for Fall 2008, students 

MUST audition before 

the end of the Spring 2008 

term. 

 Adjunct Instructors  
 Susan Allen ð piano, staff accompanist   Evan Mack ð organ 

 Linda Hawkins ð voice    David Porter ð high brass, computer skills 

 Jonan Keeney ð percussion   Dean Turner ð woodwinds 

 Patricia Kourey ð flute, music skills, music education 

 

Auditions will take place in the Alexander Fine Arts Building on a first -

come -first -audition basis. Look for hallway signs for exact room number.  

TUESDAY, March 4, 2008,  

10:00am to 2:00pm 

For more information contact: 
 

 Dr. Kelly Hudson Dr. Timothy L. Mainland  Dr. Andrew Necessary 

 304-384-5301 304-384-5275 304-384-6090 

 khudson@concord.edu mainlandt@concord.edu  necessarya@concord.edu 
 

 Dr. Jane W. Smith  Ms. Karen Hays, Division Secretary 

 304-384-5220 304-384-5275 

 smithjw@concord.edu haysk@concord.edu 

Music Entrance & 

Scholarship Auditions 
F O R  T H E  2 0 0 8 - 0 9  A C A D E M I C  Y E A R  ñ  A P P L I E D  

I N S T R U M E N T A L  A N D  V O C A L  S T U D Y  TH E FACULT Y  
 

Kelly Hudson  

Assistant Professor of Music, 

Director of Choral Activities 

Voice,  Conducting 

DMA The University of Iowa  

MM Colorado State University 

BA Luther College 

 

Timothy L. Mainland  

Fine Arts Division Head,  

Professor of Music 

Music Theory, Strings, Guitar 

DMA University of Cincinnati 

College-Conservatory of Mu-

sic 

MA and BA University of  

 California at Santa Barbara 

 

Andrew N. Necessary  

Associate Professor of Music 

Director of Bands, Low Brass, 

Music Education 

Ph.D. and MM The University 

of North Carolina at  

 Greensboro 

BS Elon University 

 

Jane W. Smith  

Professor of Music; Associate 

Dean    

Piano, Music History 

DMA West Virginia University 

MM University of Colorado 

BMus West Virginia University 

 

JJ Hudson  

Part-time Assistant Professor 

of Music 

Voice, Music Theory, Music 

History 

DMA Eastman School of Music 

MM Eastman School of Music 

MA The University of Iowa 

BM Stetson University 

Fall 2007 production of  

H. Purcellõs opera  

Dido and Aeneas 



P A G E  2  

òTo catch the 

reader's attention, 

place an 

interesting 

sentence or quote 

from the story 

here.ó 

Caption describing 

picture or graphic.  

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 
This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse con-

tent from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might be 

to sell your product or service, 

the key to a successful news-

letter is making it useful to 

your readers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a spe-

cial offer that promotes a new 

product. 

You can also research articles 

or find òfilleró articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newslet-

ter to a Web publication. So, 

when youõre finished writing 

your newsletter, convert it to 

a Web site and post it. 

self if the picture supports or 

enhances the message youõre 

trying to convey. Avoid select-

ing images that appear to be 

out of context. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

This story can fit 75-

125 words. 

Selecting pictures or 

graphics is an impor-

tant part of adding 

content to your 

newsletter. 

Think about your 

article and ask your-

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near the 

image. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edi-

torial. You can also profile new 

employees or top customers 

or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current 

technologies or innovations in 

your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

Caption 

describing 

picture or 

graphic.  

M U S I C  E N T R A N C E  &  S C H O L A R S H I P  


